such, it plays a significant role in the media because it provides an accessible understanding of the economy for the audience. Despite gender being an important lens, feminist scholars in the communication field have not paid enough attention to financial crises and their aftermaths. Diane Negra and Yvonne Tasker's edited volume Gendering the Recession:
Media and Culture in an Age of Austerity is therefore a valuable contribution to a feminist understanding of an economic downturn. It is likely to be remembered as one of the first books on gender, media, and economic crisis.
The 2008 financial crisis is the reference point of many essays in the volume, but the book contextualizes gender in a recessionary culture rather than in a single event. In other words, crisis is not just a temporary occurrence; it is a state of mind. The essays connect a recessionary culture to a neoliberal economic environment and a postfeminist discourse by showing how an increasingly privatized society displaces state responsibilities onto individuals. In this state of mind, women-traditionally seen as more adaptable to changes-refashion themselves as empowered, flexible sexual and financial beings who weather the crisis with creativity and resilience. In contrast, men-in particular, working-class men-are disfranchised culturally and economically. Financial crisis threatens masculinity, but the discourse of recession hides the subjectivity of white upper-class men while it consolidates their control of wealth and power. The empowered women and the frustrated working-class men are only guises of a traditional gender hierarchy and an unequal social relation.
The analysis in this volume goes beyond news reports and financial media. It examines how popular media (such as reality television, advertisements, feature and documentary films, and popular fictions) tell stories about the recession. While some texts analyzed in the book directly responded to the 2008 crisis (such as Levi's "Go Forth" campaign), others are produced in a recessionary climate (such as the chick flick Eat, Pray, Love). The 10 essays can be categorized into three groups: (1) how educated, middle-class women dealt with the recession; (2) how working-class men failed in a recession; and (3) how the Other (immigrants and ethnic minorities) were blamed for the recession. Although the men mock their difficulties readjusting and envy their wives' ease of transition, the autobiographies privilege a male subjectivity and give no voice to women.
The third theme that emerges in the collection is the Other-namely, ethnic minorities, immigrants, and working-class young women-being blamed for the recession. The media culturally discipline the Other and put them in their rightful places. Isabel Molina-Guzmán looks at the role of a Latina wife in a "modern" diverse American family in "'Latina Wisdom' in 'Post Race' Recession Media."
Despite the story of Modern Family centering around a diverse family (a Latina mother, her much older white husband, and a gay couple with an adopted Asian girl), the Latina's body is used to stabilize the Yet the young women's over-the-top wedding gowns and their highly sexualized bodies are critiqued to reflect the indolent and frivolous attitude of the ethnic Other. The travelers' lack of ambitions and unquestionable adherence to gender hierarchy are used to explain Europe's prolonged economic woes.
While Gendering the Recession has focused on the nexus of postfeminist texts, economic recession, and neoliberal capitalism by critiquing how femininities and masculinities are molded in the media to legitimize gender and income inequalities, it has not directly suggested how feminists could critique a financialized capitalism as illustrated in the media. The intersection between gender, unemployment, and foreclosure illustrated in the book has excluded other economic and financial aspects, particularly those pertinent to the 2008 financial crisis, such as how the media represent financial instruments and monetary policies. This is not to say that people were not laid off and lost their homes, and this is not to say that the media-news and entertainment alike-have not overly emphasized job and home losses during the last recession. However, by not subjecting macroeconomic issues to a media analysis, the volume seems to imply women's (and working-class men's) relations to the economy are limited to their roles as workers, homemakers, and homeowners. As a result, the essays collected in the volume are slightly repetitive in their arguments. There is hardly any contestation among the contributors.
After reading this book, I fear that there exists another crisis: the political relevancy of feminisms and feminist theories. It seems that when feminists in the communication field talk about neoliberal capitalism and postfeminism, they are more interested in the adjectives "neoliberal" and "post" rather than the nouns "capitalism" and "feminism." It appears that neoliberal capitalism and postfeminism have been accepted as grand narratives of the contemporary time to the degree that some fundamental questions are not raised. For example, if a neoliberal capitalism is necessarily a financialized one, how does financialized capital circulate in and through the media? Why does a financialized capitalism necessitate a specific gender arrangement as opposed to capitalism that is based on productive activities?
These questions are important to ask because recessions are nothing natural to an economic cycle; they an inherent contradiction in capitalism. The pervading recession discourse also codifies a unified understanding of the economy. Gender is a powerful lens to unsettle the assumed naturalness in this unnatural political economic system and to inquire into the nature of financialized capitalism.
Gill (2011) said that "capitalism" may sound too dated in feminist scholarship because feminists
